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ROUND 2 UPDATE
COVID-19 IMPACT ON NEBRASKA NONPROFITS

Current Revenue Impact Current Employment Impact

Top 4 Frequent Concerns
Possibility of a second wave of the virus

Ability to draw customers/consumers back

Health and Insurance

Ability to develop new sources of revenue
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Top 5 Industry Respondents 

78%      Have placed 
restrictions on the public 
from entering the physical 
workspace
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Of those who applied for government assistance received it  

Of Organizations have received other economic and fiscal 
support from the private sector

This survey conducted 
through The State of 

Nebraska, the Nebraska 
Chamber of Commerce, the 
University of Nebraska and 

several local project partners 
came together to develop and 
share the Nebraska Business 

Response Survey to help 
understand the effect of the 

coronavirus. This update 
focuses on the nonprofit 

community with 137 
responses, from June 16-28th 

87%

18%

Assistance

*Other Services (religious, other); Professional, Scientific, and Technical Services; Administrative Support and Waste 
Management and Remediation Services; and Arts, Entertainment, and Recreation

Completed: July 29th, 2020



April To June 2020 Survey Comparison
COVID-19 IMPACT ON NEBRASKA NONPROFITS

The results the Nebraska 
Business Survey taken in April to 
June 2020 show how COVID-19 
has changed the dynamics of 
Nebraska businesses. As the 
economy has evolved so has the 
landscape of Nonprofits 
compared to Profits. A 
comparison has been made 
regarding employment, revenue, 
working remotely, negative 
impact and top concerns.  

* The report was prepared by Alice McDonald, Sushant Timalsina, and Samuel Waechter-Cass, who are summer interns at the 
Yeutter Institute of International Trade and Finance at UNL, under the direction of John Beghin.
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